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Acquisition of Kidzshake™ 

 

Highlights 

 Kidzshake was created with a vision of creating a nutritional product that will fill the nutrition gaps 

in children caused by unbalanced and often incomplete diets majority of which are for lifestyle 

reasons. About a third of children in the United States use dietary supplements. 

 Kidzshake have also created a Vegan plant-based nutritional shake targeting a growing category 

in US. The Plant Based food market in the US is growing at 18% outpacing even the growth of 

Organic, Gluten Free and Non-GMO products.     

 The acquisition provides a simple, fast and affordable means to grow NGS’s product portfolio and 

customer base. 

 Kidzshake product portfolio sells in similar distribution channels as Healthy Height, and products 

are complementary to the customer target markets. 

 

Nutritional Growth Solutions Ltd. (“the Company” or “NGS”, ASX:NGS) is pleased to announce it has 

signed an agreement with Ausmerica Wellness Services LLC (Pleasant Grove, UT) to acquire the Kidzshake 

brand, its business and associated assets (i.e. inventory, intellectual property, existing contracts, etc). 

Kidzshake brand was founded by an Australian doctor living in the United States. While NGS and Kidzshake 

both produce and sell nutritional supplements for children, NGS’s supplements are clinically formulated 

to promote height gain in children while Kidzshake’s supplements are designed to fill children’s nutrition 

gaps caused by unbalanced and/or incomplete diets and particularly targeting “picky eaters”. 

 

More than a third of children in US use dietary supplements, with lifestyle users as the fastest growing 

consumer group 

While the American Dietetic Association advises that, "the best nutrition-based strategy for promoting 
optimal health and reducing the risk of chronic disease is to wisely choose a wide variety of nutrient-rich 
foods”, eating a lot of these foods might be easier said than done for a “picky eater”. In addition, a growing 
number of American families due to their busy lifestyles cannot commit hours to food preparation. One 
easy, although not necessarily inexpensive, alternative to preparing nutrition-rich foods for picky eaters 
might be nutritional dinks and children’s specific supplements. 

https://ngsolutions.co/
https://jamanetwork.com/journals/jamapediatrics/fullarticle/2685282
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Hence, there is no surprise that about 34% of children in the United States use dietary supplements, 

according to a nationally representative survey of American children and adolescents (Source: Cdc.gov 

Dietary Supplement Use in Children and Adolescents Aged ≤19 Years — United States, 2017–2018). 

Acquisition of Kidzshake provides Nutritional Growth Solutions with a simple, fast and affordable means 

to grow NGS’s product portfolio and increase its existing customer base. Kidzshake has achieved annual 

revenues of $350,000 USD primarily selling through their Amazon store. 

 

Veganism is at an All-Time High: Opportunity for New Vegan based nutritional products  

The number of U.S. consumers identifying as vegan recently grew to 3% - 6% based on various 
epidemiological studies. These numbers are still significantly below other countries including Australia 
where 2.5 million people (12.1% of the population) are now eating all or almost all vegetarian. 
With that growing trend there is even stronger recognition that children on vegan diets are in great need 

for nutritional supplements (plant-based vitamins and amino acids) due to growing organism and still 

developing immune systems. Hence, it is expected that the market for pediatric vegan based nutritional 

supplements will be among one of the fastest growing markets during the next 3-5 years. Kidzshake’s 

product portfolio includes a vegan product specifically designed for children 

(https://kidzshake.com/introducing-kidzshake-vegan/). 

 

Key terms 

The proposed transaction includes consideration of $150,000 USD and purchase of existing inventory at 
an agreed commercial value with assumption of existing contractual liabilities. 
Payment schedule is set at 50% of funds paid on execution and 50% within 90 days of completion. 

 

This announcement has been authorized for release by the Board of Directors of Nutritional 

Growth Solutions Ltd. 

For more information, please contact: 

Ms Liron Fendell, CEO & MD 
liron@ngsolutions.co 
+972 (0)3 693 5266 

Mr Brian Leedman, Chairman 
bleedman@ngsolutions.co 
+61 (0) 412 281 780 

 

  

https://www.singleplatform.com/blog/restaurant-industry/trends/the-rise-of-veganism-a-fleeting-fad-or-the-new-norm/#:~:text=%5BThere's%20been%20a%20600%25%20increase,in%20the%20last%20three%20years.&text=A%20600%25%20increase%20in%20veganism,toward%20a%20plant%2Dbased%20lifestyle.
https://www.singleplatform.com/blog/restaurant-industry/trends/the-rise-of-veganism-a-fleeting-fad-or-the-new-norm/#:~:text=%5BThere's%20been%20a%20600%25%20increase,in%20the%20last%20three%20years.&text=A%20600%25%20increase%20in%20veganism,toward%20a%20plant%2Dbased%20lifestyle.
https://kidzshake.com/introducing-kidzshake-vegan/
mailto:liron@ngsolutions.co
mailto:bleedman@ngsolutions.co
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About Nutritional Growth Solutions  

Nutritional Growth Solutions is a global nutritional health company focused on the well-being of 

children. NGS develops, produces and sells clinically tested nutritional supplement formulae for 

children following 20 years of medical research into pediatric nutrition at Schneider Children’s 

Medical Centre, Israel’s largest pediatric hospital. The nutritional supplements market has 

experienced tremendous growth in recent years, but most attention has been focused on adult 

users and children under three years of age. The three to twelve year old consumers represent a 

larger market opportunity and NGS is highly differentiated from its competitors with clinically 

tested products and an expanding product portfolio to capture this market opportunity. 

 

 


