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DISCLAIMER

Thispresentationhasbeen preparedby ShekelBrainweighLtd. 6 & { KB3din@digls orthe & / 2 Y LJIbasédény
information availableto it asat the date of this presentation Theinformation in this presentationis providedin
summaryform anddoesnot containall information necessaryo makean investmentdecision

This presentation does not constitute an offer, invitation, solicitation or recommendationwith respectto the
purchaseor saleof any securityin ShekelBrainweigh nor doesit constitute financial product adviceor take into
accountanyA y R A @ikvesiaterfitdDjactives taxationsituation, financialsituation or needs Aninvestormustnot
act on the basisof any matter contained in this presentation but must make its own assessmenif Shekel
Brainweighand conductits own investigationsBeforemakingan investmentdecision,investorsshouldconsiderthe
appropriatenesof the information havingregardto their own objectives,financialsituation and needs,and seek
legal, taxation and financial advice appropriate to their jurisdiction and circumstancesShekelBrainweighis not
licensedto provide financialproduct advicein respectof its securitiesor any other financialproducts Coolingoff
rights do not applyto the acquisitionof ShekeBrainweighsecurities

Althoughreasonablecarehasbeentakento ensurethat the factsstatedin this presentationare accurateand that

the opinionsexpressedire fair andreasonableno representationor warranty,expressor implied, is madeasto the

fairness,accuracy,completenessor correctnessof the information, opinions and conclusionscontainedin this

presentation Tothe maximumextent permitted by law, none of ShekeBrainweighits officers,directors,employees
and agents, nor any other person, acceptsany responsibilityand liability for the content of this presentation
including,without limitation, any liability arisingfrom fault or negligence for any lossarisingfrom the use of or

relianceon any of the information containedin this presentationor otherwisearisingin connectionwith it.
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Theinformation presentedin this presentationis subjectto changewithout notice and ShekeBrainweighdoesnot
haveany responsibilityor obligationto inform you of any matter arisingor comingto their notice, after the date of
this presentation,whichmayaffectany matter referredto in this presentation

Thedistribution of this presentationmaybe restricted by law and you shouldobserveany suchrestrictions

This presentation contains certain forward looking statementsthat are basedonthe / 2 YLI YR WAISYSY (i Q

beliefs,assumptionsand expectationsand on information currently availableto management Suchforward looking
statementsinvolveknown and unknownrisks,uncertainties,and other factorswhich may causethe actualresultsor
performanceof ShekeBrainweighto be materially different from the resultsor performanceexpressedr implied
by such forward looking statements Such forward looking statements are based on numerous assumptions
regardingthe / 2 Y LJI yrés@riand future businessstrategiesand the political and economicenvironmentin
which ShekeBrainweighwill operatein the future, which are subjectto changewithout notice. Pastperformanceis
not necessarilya guide to future performanceand no representationor warranty is made asto the likelihood of
achievemenbr reasonablenessf anyforward lookingstatementsor other forecast Tothe full extent permitted by
law, ShekelBrainweighand its directors, officers, employees,advisers,agents and intermediariesdisclaim any
obligation or undertakingto releaseany updatesor revisionsto information to reflect any changein any of the
information containedin this presentation(including,but not limited to, any assumptionsor expectationssetout in
the presentation)
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A GLOBAMARKETLEADER
INADVANCEWEIGHING@ ECHNOLOGIES

We aim to improve everyday life,
by providing smart weighinrgased systems,
shifting data to valuable information
02 &dzLLI2 NI Odzai2YSNBQ ySSRa
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FY22 RESULTS HIGHLIGHTS

A Record Group revenue &fS$6.36million in F22, up 14%on F21 (US$3.1M)
A 56% reductionin net loss to USE9million (F21: US$.7 million)
A 41% reductionin operating loss to US$ million (F21: US¥.1million)
A Gross profit steady dt/S®.0million
A 35% growthacross Retail market segment revenudtS$.1.1million
A Retail Innovation productsp 116%to US$.0M
A Retail SeiCheckout salesp 25%to US®.1M

a h dzR32raSuylts demonstrate our ability to improve our revenue while
NERdzOAY 3 2dzNJ 20SNXtf Oz2ada |yR Y2¢
¢ Shekel CEO and Executive Chairman Arik Schor
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FY2022PROFIT & LOSS

Revenues 26,355 23,104
Costof revenues 17,392 14,073
Grossprofit 8,963 9,031
Researclanddevelopmentexpenses 3,966 4,600
Sellingand marketingexpenses 3,803 3,358
Generalandadministrativeexpenses 5,561 4,877
Otherexpenses 253
Expectedcredit lossegbenefit) 12
Operatingloss (2,404) (4,069)
Financial income 1,756 199
Financiabxpense 2,018 2,745
Lossbhefore tax (2,666) (6,615)
Tax on income (benefit) 279 72

Loss for the year (2,945) (6,687)
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LIABILITIES AND EQUITY

_ December 31, 2022 December 31, 2021 CurrentLiabilities

FY2022BALANCE SHEET

ASSETS Short term loans 6,301 3,958
CurrentAssets Tradeaccountgpayable 2,294 2,769
Cash and cash equivalents 1,892 1,981 Otheraccountspayable 4,480 3,617
Trade accounts receivable, net 8,186 7,576 Derivativefinancialliability - 2
Other accounts receivable 1,957 799 13,075 10,346
Inventories 5,114 4,948 Non-CurrentLiabilities
Loan to related parties 157 447 Leasdiabilities 5,052 5,899
17,220 15,751 Convertibleloan at fair value 6,499 6,0 M H
Longterm loans 292 404
Non-CurrentAssets Employeebenefit liabilities 457 340
Right of use assets, net 6,132 6,293 Liabilityfor royaltiespayable 4 4
Property, plant and equipment, net 825 803 12,304 12,dop b
Intangible assets, net 1,400 2,040 Equity

Equity attributable to owners

el Sl of the parent:
Share capital and premium 13,163 9,926
Total Assets 25,663 24,887 Foreign exchange reserve (105) 10
Share based payment reserve 1,527 2,955
Retained losses (14,887) 11y n)p
Total equity attributable to
owners of the parent (302) lnyc
Non- controlling interest 586 496
Total Equity 284 lpyH
Total Liabilities And Equity 25,663 24,887
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SHEKEL'S RETAIL
SOLUTIONS

MICRO
MARKET

hubz

VISUAL SELF

CHECK OUT

SMART CART

CAPSULE




OUR RETAIL AUTOMATION SOLUTIONS

Carts
A ightweight sy
i el 7772 I
solution that i
: [
combines legal ;

for trade
capabilities with
security and
product
recognition

Point of Sale

Scanner

Highlyaccurate
and sturdy
electronic scale ™
compatible with
scanners and POS

software

protocols.

Checkout
Fast and accurate
scale for security
purposesgenable
scamingand

weighing of items
of various weights
interchangeably

Shelves

The

SHEKEL
brainweigh

Cooler

next

generation of
secure
unattended retail,
ol aSR 2y { KS1 S
Product Aware

Technology.
2y m& Fit
Typicallymade of - [Iﬁ
4-5 shelves, ' 5
& providing real

time product
recognition.
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OUR SELF CHECKOUT SOLUTNDNHE MARKET SINZDEO
We provide precision checkout electronic CUSTOMERS INCLUDING:
scale and weighing solutions:
Sl Citadhas Syiane w=ae FUfiTSU eoatalocic. TOSHIBA . ZEBRA

Scanner Scales
Product Aware shelving and units

Smart Cart applicatiog preventing
fraud and providing data SUPPLYING THEh w[ 5 Q{

RETAIL LARGEST RETAILERS
S
& ®

MARKS
SPENCER 8p Walmart Gartefous

S Py

real  pauR \yitose @PCVYS Morrisons

nnnnnn

FY2022Sales: USHL.IM
FY22 Growth: 35% onFY2021

Market opportunity:

Continued growth of Self Checkout
and POS, estimated &t2% CAGR*

*https://finance.vahoo.com/news/retaiI-self-checkout-terminals-market-123000753.htmI
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RETAIL PRODUETOSYSTEM

Our product lines
Shelf Checkout, Smart Vending, Smart Cart

—
SHEKEL

Our customers

Hardware and softwargech vendors
Integrators & Operators

TOSHIBA
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Cloudpick [@bibal

Scobie Mcmtush
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Our Endusers

Retailers CPGs, Integratorsnd Space owners

YCVS [HEHiw

Marken -Discount

—  colruyt” qinpp

N+B U - Walmart
ST

AtoS  lagardere
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THE OPPORTUNITY TO UNLOCK FRICTIONLESS RETAIL

$2 3 B I L L I O N Estimated investments by retailers in AI2825 up from just over $B in2020Q

Unmanned convenience stores
Potential for growth (US$M)

Smart vending machines
Potential for growth (US$B)

$4.00 3.0 $2,000.00 $1640
$1.6 4, $1,500.00

$2.00 - $1,000.00

$0.00 $500.00 $67.5
Real value Potential value $0.00

Real value Potential value

SMARTCOOLER ®2020 2027 UTONOI\ﬂ)USCON\ENEI\CE .
2019 2027

UNMANNED
SMART VENDING $3 .0OB™ CONVENIENCE $1 64B™
MAC H I N ES 360 Market Update2019 STO R E S Research and Markeg920

MARKET
SIZER02/

*  Juniper Researchitps://www.juniperresearch.com/press/smaitheckouttechnologiesto-process$387-bn
**  https://www. 360marketupdates.com/globasmartvendingmachinesmarket 13823930
*** https://www.researchandmarkets.com/reports§023743unmannedconveniencestore-marketforecastto



https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.juniperresearch.com/press/smart-checkout-technologies-to-process-$387-bn
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.360marketupdates.com/global-smart-vending-machines-market-13823930
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.researchandmarkets.com/reports/5023743/unmanned-convenience-store-market-forecast-to
https://www.grandviewresearch.com/industry-analysis/intelligent-vending-machines-industry
https://www.grandviewresearch.com/industry-analysis/intelligent-vending-machines-industry
https://www.grandviewresearch.com/industry-analysis/intelligent-vending-machines-industry
https://www.grandviewresearch.com/industry-analysis/intelligent-vending-machines-industry

The Product:

Innovendi(1st generation)
Hubz(2"d generation) Micro
Market Smart Fridges

New Variety of Products
Higher revenue per machine

The Market:

Highend Smart Fridges

Smart Fridge market currently at
15,000

Targeting USAEurope

First order of20fridges shipped
to Australia

INNOVENDS HUBZSMART COOLERS

Business Model:

One time payment for
hardware and equipment

Monthly SAAS revenue for
data collection

Commercialization:

Innovendilaunched in2020

Installed 480 units, primarily in
Israel withTnuvaDairy Company

Hubzlaunched in2021

~200units installed with100
purchased by Colruyt Belgium

Other units installed in USA

Movie at:https://shekelretail.com/products/innovend$: https://shekelretail.com/products/hubz

SHeEKeL
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Innovendi achieved Market Ready
loT Solutions certification by Intel®

o
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AUTONOMOUS STORES
The Product: Business Model:
Equipment for fully autonomous One time payment for () . l
retail stores hardware and equipment = y i ] eal food & real products
Single shopper, multiple shoppers Monthly SAAS revenue for A v i (////////(({(({(({(”"““““\\\\\\\\}g

YR aaid2NB gAIKAY |

configurations

Frictionles24/7 shopping
experience

Commercialization:

The Market:

New concept in early days of
adoption by retailers, esp. micro
market operators

Expected hundreds of store
solutions

Movie at:https://youtu.be/h-TEdSg3¢

dataic@lectoh

First store opened 12020

Stores by Casino Paris, N+B USA
in Atlanta, GK Germany.

Recently opened a new
Lagraderestore at Brussels
Airport in Belgium.

UST HITACHI
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OUR NEW PRODUCT APPLICATCOMBVIENTUM GROWING

Smart Cart Fast Track
Shekel weighing application for smart cart shopping experience Visual fruit and vegetable
_ recognition, provides
Selfcheckout embedded in cart frictionless, computer

visionbased, self checkout

Big Data capabilities help prevent fraud and automatically issue

re-stocking alerts Scalable to meet any size

chain store; automatically

updated acrossetwork

Alin-one{ YI NI /I NI RS@OYAOS 4AGK aGfS3IFE F2NJ GNIRS¢ YR aSOdzNAG @&
weighing abilityintroduced at NRF in Janua23

Received first order for Smart Cart application weighing units




